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Abstract

This article embarks on a detailed exploration of the pivotal role that marketing strategy plays in
the architecture of economic enterprises, shedding light on its significance and inherent
characteristics. At its core, the discourse presents a compelling argument for the marketing strategy
as not just a peripheral activity but as a central, strategic compass guiding businesses toward market
relevance and competitive prowess. We initiate our discussion by defining the essence of marketing
strategy within the context of modern economic enterprises, identifying it as a sophisticated blend of
vision, adaptability, and consumer insight.

Further, the analysis branches into the multifaceted components of marketing strategy, including
market segmentation, competitive analysis, and strategic positioning, all underscored by the ultimate
goal of achieving sustainable economic value. The narrative weaves through the theoretical
underpinnings of marketing strategy while drawing concrete connections to its practical execution
and the resulting impact on business outcomes. Critical to our exploration is the examination of real-
world scenarios and empirical data illustrating how strategic marketing decisions drive consumer
engagement, brand loyalty, and long-term profitability. We also critically analyze the evolution of
marketing strategies in response to technological advancements and shifting consumer behaviors,
highlighting the necessity for enterprises to embrace flexibility and innovation in their strategic
planning. The conclusion synthesizes our findings, advocating for the strategic integration of
marketing as an indispensable component of business planning and execution. It calls for a holistic
approach that aligns marketing strategies with overarching business objectives, emphasizing
continuous learning, agility, and customer-centricity as key enablers of success in the contemporary
economic landscape.

Through this comprehensive analysis, the article aims to equip business leaders, marketers, and
academics with insightful perspectives on the strategic importance of marketing in driving forward
the objectives of economic enterprises, ultimately fostering a deeper appreciation for the strategic
depth and breadth that marketing contributes to the business ecosystem.

Keywords: marketing, strategy, enterprise, development, business.

JEL:F02
UOT:336
DOI: https://doi.org/ 10.54414/VDWI7827

Introduction changing demands of the marketplace. This

In the dynamic tapestry of modern  article embarks on an exploratory journey into
commerce, where markets ebb and flow with the ~ the heart of marketing strategy within the
tides of technological innovation and consumer  economic enterprise, unveiling its critical role as
preferences, the anchor of a well-conceived  the cornerstone of sustainable business growth
marketing strategy has never been more crucial. ~ and the distinctive features that elevate it from
It's the lighthouse guiding economic enterprises  mere planning to strategic mastery.
through the fog of competition and the ever-
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Marketing strategy in an economic

At its essence, a marketing strategy is not just
about selling products or services; it's about
weaving a narrative that resonates with the
audience, crafting experiences that enchant and
engage, and building bridges that connect the
enterprise to the heartbeats of its customers. It's
a multifaceted endeavor that demands insight,
foresight, and a dash of creativity to chart a
course that not only meets the immediate needs
of the market but anticipates future trends,
setting the stage for long-term success.

The importance of a nuanced marketing
strategy extends beyond the boundaries of brand
recognition and revenue generation; it's about
etching a unique identity in the collective
consciousness of the consumer base, fostering
loyalty, and nurturing relationships that
transcend the transactional. In the labyrinth of
economic enterprises where differentiation can
be fleeting, a robust marketing strategy stands as
a testament to a business's commitment to
excellence, innovation, and  customer
satisfaction [1].

Moreover, the characteristics of an effective
marketing strategy—its adaptability, customer-
centric approach, data-driven insights, and
cohesive integration across channels—serve as
the pillars upon which businesses can construct
a resilient framework capable of weathering
market fluctuations and capitalizing on
emergent opportunities.

As we delve deeper into the nuances of
marketing strategy and its pivotal role in shaping
the destiny of economic enterprises, we uncover
the symbiotic relationship between strategic
vision and operational reality, a harmony that
propels businesses toward unprecedented
heights of achievement and impact. Join us on
this journey as we dissect the anatomy of
marketing strategy, exploring its significance,
characteristics, and the indelible mark it leaves
on the commercial landscape.

The Essence of Marketing Strategy

In the labyrinthine world of business, where
every path promises potential yet peril, a well-
drafted marketing strategy is the compass that
guides enterprises toward success. This strategic
framework is not just a roadmap; it's an art form,
requiring creativity, insight, and precision to
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navigate the competitive landscape and connect
with the target audience. As we embark on this
exploration of marketing strategy, its paramount
importance, and its defining characteristics, we
delve into the essence of what makes businesses
flourish and stand out in a saturated market. At
its core, a marketing strategy is a business's
overall game plan for reaching prospective
consumers and turning them into customers of
their products or services. It encompasses the
company's value proposition, key brand
messaging, data on  target customer
demographics, and other high-level elements. A
strategic approach to marketing revolves around
understanding what makes your product or
service  unique and leveraging  that
understanding to communicate with your
audience through the most effective channels.

The importance of a solid marketing strategy
cannot be overstressed. It serves as the
foundation upon which all marketing efforts are
built, ensuring that these efforts are cohesive,
aligned with the business's goals, and resonate
with the target audience. A marketing strategy is
critical for several reasons:

Direction: It provides a clear path and focus
for all marketing activities, ensuring that
resources are utilized efficiently and effectively.

Alignment: It aligns marketing goals with the
broader objectives of the business, ensuring that
every campaign contributes to the company's
overarching ambitions.

Differentiation: In a crowded market, a
unique marketing strategy helps a business stand
out from competitors by highlighting its unique
value propositions.

Engagement: A well-crafted strategy enables
businesses to engage meaningfully with their
audience, building long-term relationships that
foster brand loyalty.

Measurement: It establishes benchmarks and
metrics for success, allowing businesses to
measure the effectiveness of their marketing
initiatives and adjust as needed [2].

Importance of Marketing Strategy:

Alignment with Objectives: A well-defined
marketing strategy ensures that all marketing
efforts are aligned with the overarching
objectives of the organization. Whether it's
enhancing brand visibility, expanding market
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share, or boosting sales revenue, every tactical
move is orchestrated to advance these strategic
imperatives.

Understanding the Target Audience: One of
the cardinal virtues of a sound marketing
strategy lies in its ability to discern the needs,
preferences, and pain points of the target
audience. By conducting thorough market
research and segmentation analysis, businesses
can tailor their offerings to resonate with the
desires of their clientele, thus fostering deeper
connections and brand loyalty.

Competitive =~ Advantage: In  today's
hypercompetitive landscape, differentiation is
the linchpin of success. A meticulously crafted
marketing strategy enables businesses to carve
out a distinct identity amidst a sea of
competitors,  leveraging  unique  value
propositions and compelling messaging to stand
out in the crowded marketplace [3].

Resource Optimization: By delineating clear
objectives and delineating actionable tactics, a
marketing strategy helps in optimizing resource
allocation, be it financial, human, or
technological. It enables businesses to channel
their investments judiciously, maximizing
returns while minimizing wastage.

Adaptability and Agility: Market dynamics
are inherently volatile, subject to rapid
fluctuations and paradigm shifts. A robust
marketing strategy, characterized by flexibility
and adaptability, empowers businesses to swiftly
respond to emerging trends, capitalize on new
opportunities, and mitigate potential threats.

Marketing strategy is crucial for businesses
for several reasons:

Identifying Target Audience: A well-crafted
marketing strategy helps businesses understand
their target audience better. By segmenting the
market and defining buyer personas, companies
can tailor their marketing efforts to reach the
right people with the right message.

Differentiation and Positioning: Marketing
strategy  helps  businesses  differentiate
themselves from competitors and position their
products or services uniquely in the minds of
consumers. This involves highlighting unique
selling propositions (USPs) and communicating
value effectively.
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Setting Clear Objectives: A marketing
strategy provides a roadmap for achieving
specific business objectives. Whether it's
increasing sales, expanding market share, or
building brand awareness, clear goals are
essential for guiding marketing activities and
measuring success [4].

Allocating Resources Efficiently: With
limited resources, businesses need to prioritize
marketing initiatives that offer the highest return
on investment (ROI). A well-defined marketing
strategy helps allocate resources effectively by
focusing on activities that align with business
goals and target audience preferences.

Adaptability and Flexibility: Markets are
dynamic and constantly evolving. A robust
marketing strategy provides a framework for
adapting to changes in the competitive
landscape, consumer behavior, and emerging
trends. It enables businesses to stay agile and
responsive to market shifts.

Building Brand Equity: Consistent branding
and messaging across marketing channels
contribute to building brand equity over time. A
strong brand enhances customer loyalty, fosters
trust, and creates a competitive advantage in the
marketplace [5].

Maximizing Reach and Engagement:
Marketing strategy guides businesses in
selecting the most effective channels and tactics
for reaching their target audience and engaging
with them. Whether it's through digital
marketing, content creation, social media, or
traditional advertising, the goal is to maximize
reach and impact.

Measuring Performance and ROI: A well-
defined marketing strategy includes metrics and
key performance indicators (KPIs) to track the
effectiveness of marketing efforts. By analyzing
data and monitoring ROI, businesses can
evaluate the success of their strategies and make
data-driven decisions for future campaigns.

Overall, a comprehensive marketing strategy
is essential for businesses to effectively promote
their products or services, connect with
customers, and achieve sustainable growth in
competitive markets [6].

Characteristics of an Effective Marketing
Strategy
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An  effective marketing strategy is
distinguished by several key -characteristics.
Understanding these traits can empower
businesses to craft strategies that not only
captivate but also convert.

Customer-Centric: At its heart, a successful
marketing strategy is deeply rooted in an
understanding of the target audience. It goes
beyond demographics, diving into the
psychographics of the audience— their needs,
desires, pain points, and how the product or
service can resolve their issues or enhance their
lives.

Data-Driven: The reliance on data to inform
decisions is a hallmark of effective marketing
strategies. From market research to consumer
behavior analytics, data provides the insights
needed to make informed decisions about
product positioning, messaging, and channel
selection.

Adaptive and Flexible: The only constant in
business is change. Thus, a robust marketing
strategy is one that can pivot and adapt to market
trends, consumer preferences, and unexpected
challenges. This agility enables businesses to
stay relevant and competitive [7].

Integrated and Cohesive: A strategy that
spans all marketing channels and activities,
ensuring consistent messaging and brand
experience, 1is crucial. This integration
reinforces the brand image and facilitates a
seamless customer journey.

Goal-Oriented: Clear, measurable goals are
the backbone of an effective marketing strategy.
These goals should be SMART: Specific,
Measurable, Achievable, Relevant, and Time-
bound. They provide direction and a means to
evaluate success.

Creatively Crafted: Creativity sets apart good
marketing strategies from great ones. It’s the
element that captures attention, evokes emotion,
and makes messages memorable. In a world
bombarded with information, creativity ensures
that a brand’s message breaks through the noise.

Comprehensive ~ Market  Analysis: A
successful marketing strategy commences with
a thorough understanding of the market
landscape, encompassing factors such as
industry trends, consumer behavior, competitor
analysis, and macroeconomic influences. This
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holistic appraisal serves as the bedrock upon
which strategic decisions are predicated.

Clear Objectives and Key Performance
Indicators (KPIs): Clarity of purpose is
paramount in charting a course towards success.
A well-defined marketing strategy articulates
specific, measurable, achievable, relevant, and
time-bound (SMART) objectives, supplemented
by concrete KPIs to gauge performance and
track progress.

Segmentation and Targeting: Recognizing
that one size does not fit all, an effective
marketing strategy embraces the principles of
market segmentation, categorizing consumers
into distinct cohorts based on demographic,
psychographic, and behavioral criteria. This
enables personalized communication and
tailored offerings, fostering stronger resonance
and conversion rates.

Value Proposition and Positioning: Central to
the efficacy of a marketing strategy is the
articulation of a compelling value proposition —
a succinct articulation of the benefits and value
delivered by the product or service. Coupled
with strategic positioning vis-a-vis competitors,
this forms the cornerstone of brand
differentiation and customer appeal.

Integrated Marketing Mix: A harmonious
blend of the four Ps — Product, Price, Place, and
Promotion — constitutes the essence of an
integrated marketing mix. By orchestrating
synergies across these elements, businesses can
optimize their marketing efforts, amplifying
reach, engagement, and conversion across
diverse channels and touchpoints.

Continuous Monitoring and Iteration: The
journey towards marketing excellence is an
iterative process, characterized by continuous

monitoring, analysis, and refinement. An
effective marketing strategy incorporates
mechanisms for feedback collection,

performance evaluation, and course correction,
ensuring agility and responsiveness in an ever-
evolving landscape [8].

Building a Successful Marketing Strategy

Crafting a marketing strategy that ticks all
these boxes requires a meticulous approach. It
begins with comprehensive market research to
understand the competitive landscape and
identify the target audience's needs and
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preferences. Following this, businesses must
define their unique value proposition—what sets
their product or service apart from the
competition. With these foundations in place,
the next step is to set clear, achievable goals.
These goals guide the development of marketing
tactics— the specific actions and campaigns that
will bring the strategy to life. Selection of the
right channels (digital, print, events, etc.) based
on where the target audience spends their time is
crucial.

Finally, the strategy must be executed
with precision, and its performance must be
continuously monitored. Analytics and feedback
loops should be established to measure success
against the predefined goals and to allow for
ongoing optimization.

Building a successful marketing strategy
involves several key steps and considerations.
Here's a structured approach to crafting an
effective marketing plan:

Define Your Goals: Start by clearly outlining
what you want to achieve with your marketing
efforts. Are you aiming to increase brand
awareness, generate leads, drive sales, or
something else entirely? Your goals will shape
the rest of your strategy.

Know Your Audience: Understand who your
target audience is, including their demographics,
interests, pain points, and purchasing behavior.
The better you know your audience, the more
effectively you can tailor your marketing
messages to resonate with them.

Research Your Market and Competition:
Conduct thorough research to understand the
market landscape and identify your competitors.
Analyze their strengths, weaknesses, and
strategies to  find  opportunities  for
differentiation and competitive advantage.

Develop Your Unique Value Proposition
(UVP): Determine what sets your product or
service apart from the competition and articulate
it clearly. Your UVP should communicate the
value you offer to your target audience and why
they should choose you over alternatives.

Choose Your Marketing Channels: Based on
your goals, audience, and budget, select the most
appropriate marketing channels to reach your
target audience. This could include digital
channels like social media, email marketing,
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content marketing, search engine optimization
(SEO), pay-per-click advertising (PPC), as well
as offline channels like print ads, events, and
direct mail.

Create Compelling Content: Develop high-
quality, engaging content that speaks to your
audience's needs and interests. This could
include blog posts, videos, infographics,
podcasts, whitepapers, case studies, and more.
Your content should provide value, establish
your expertise, and foster trust with your
audience.

Implement a Consistent Branding Strategy:
Ensure consistency in your brand messaging,
visual identity, and tone across all marketing
channels. A strong and cohesive brand identity
helps build recognition and trust among your
audience.

Set Your Budget and Allocate Resources:
Determine how much you're willing to invest in
your marketing efforts and allocate your budget
across different channels and tactics based on
their potential ROI and alignment with your
goals.

Track and Measure Performance: Implement
analytics tools to track the performance of your
marketing campaigns and initiatives. Monitor
key metrics such as website traffic, conversion
rates, engagement levels, and ROI to evaluate
the effectiveness of your strategy and make data-
driven optimizations.

Iterate and Improve: Continuously evaluate
and refine your marketing strategy based on
performance data, feedback from your audience,
and changes in the market landscape. Be agile
and willing to adapt your approach as needed to
stay competitive and achieve your goals.

By following these steps and maintaining a
strategic focus, you can build a marketing
strategy that effectively reaches and resonates
with your target audience, drives business
growth, and ultimately leads to success [9].

The Evergreen Importance of Marketing
Strategy

In the digital age, the importance of a solid
marketing strategy has been magnified. The
proliferation of digital channels and the
increasing savviness of consumers mean that
businesses must be strategic and innovative in
how they reach and engage their audience. A
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compelling marketing strategy not only captures
the essence of a brand but also articulates why it
matters in the lives of its customers.

Moreover, in times of economic uncertainty
or market volatility, a well-defined marketing
strategy can serve as a stabilizing force, guiding
businesses through choppy waters and helping
them emerge stronger on the other side. It's a
testament to the timeless adage that those who
fail to plan, plan to fail [10].

Conclusion

The art of marketing strategy in business is
both complex and captivating. It demands a
blend of analytical rigor and creative flair, a deep
understanding of the consumer, and an
unwavering focus on the end goal. In crafting
their marketing strategies, businesses must strive
for a balance between innovation and
consistency, personalization and scale, intuition
and insight.

As the digital landscape continues to evolve
and consumer preferences shift, the importance
of a dynamic, customer-centric marketing
strategy becomes ever more pronounced. For
businesses aiming to not just survive but thrive,
investing in the development of a
comprehensive, adaptable, and engaging
marketing strategy is not just beneficial; it's
imperative. In the end, the businesses that
succeed are those that understand not just where
they fit in the market today, but where they can
lead it tomorrow.

In essence, the realm of marketing strategy is
a dynamic arena where innovation meets
consumer insight, and adaptability is the
currency of success. As economic enterprises
navigate the complexities of a rapidly evolving
marketplace, a robust marketing strategy
emerges not just as a roadmap, but as a catalyst
for growth, differentiation, and sustained
relevance. By recognizing the importance of
meticulous planning, strategic alignment, and
continuous iteration, businesses can harness the
transformative power of marketing strategy to
unlock new frontiers of success, forging
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enduring connections with consumers and
carving out a distinctive identity amidst the
cacophony of competition. In this ever-changing
landscape, the journey towards marketing
excellence is not a destination but a perpetual
odyssey, fueled by a relentless pursuit of
innovation, insight, and customer-centricity.
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Xiilasa

Bu moqalo marketing strategiyasinin iqtisadi miiossisolorin arxitekturasinda oynadigi asas rolun
toforriiathi todqiqino, onun ohomiyyotino vo xas xiisusiyyatlorino nozor salir. Miiasir iqtisadi
miuassisolorin kontekstindo marketing strategiyasinin mahiyyatini miioyyonlosdirmakls, onu gérma,
uygunlagsma va istehlak¢i anlayiginin miirokkob qarisigi kimi miisyyon etmoklo miizakiromizo
baslayiriq. Bundan olavo, tohlil marketing strategiyasinin ¢oxsaxoli komponentloring, o ciimlodon
bazarin seqmentasiyasi, roqabot tohlili vo strateji mdvgelosdirmays bdliiniir ki, bunlarin hamaisi
dayanigli iqtisadi doyars nail olmaq kimi son moagsadlo vurgulanir. Magalo marketing strategiyasinin
nazori asaslarina toxunur, eyni zamanda onun praktiki icrast va noticods biznes naticaloring tosiri ilo
konkret slagoalor yaradir. Todqiqat {i¢iin miihiim olan real diinya ssenarilorinin va strateji marketing
gorarlarinin istehlakg¢ilarin colb edilmasini, marka sadagotini vo uzunmiiddatli golirliliyi neco idars
etdiyini gostoron empirik molumatlarin aragdirilmasidir.

Moqalado homginin, texnoloji iraliloyislora vo doyison istehlak¢i davraniglarina cavab olaraq
marketing strategiyalarinin tokamiilii tonqidi sokildo tohlil olunaraq, miiossisolorin strateji
planlasdirmalarinda ¢eviklik vo innovasiyalart gobul etmolorinin zoruriliyi vurgulanir. Natico
biznesin planlagdirilmasi vo icrasinin avazsiz komponenti kimi marketinqin strateji inteqrasiyasini
miidafio edorak, oldo etdiyimiz naticalori sintez edir. O, miiasir iqtisadi monzorade ugurun osas
amillori kimi davamli Oyronmo, c¢eviklik vo miistori morkozliliyini vurgulayan, marketing
strategiyalarini imumi biznes magsadlari ilo uygunlasdiran vahid yanasma tolab edir. Bu hartorofli
tohlil wvasitosilo moqals biznes liderlorini, marketologlart vo alimlori iqtisadi miiossisalorin
magsadlaring ¢atmaqda marketingin strateji oshomiyyati haqqinda dorin perspektivlorls tochiz etmok
va naticado marketingin tohfs verdiyi strateji dorinlik vo genisliys daha darindon qiymat vermok
maoqsadi dasiyir.

Acar sozlar: marketing, strategiya, miiassisa, inkigaf, biznes.

Asmm Hacpun AJIMEBA

Pe3rome

DTa cTaThsi HaYMHAET JETalIbHOE MCCIEIOBAHUE KIIOYEBOM POJIM, KOTOPYH) MapKETUHIOBas
CTpATerus UIpaeT B apXUTEKType IKOHOMUYECKUX MPEATPUIATHI, IPOJIUBAsA CBET HA €€ 3HAYCHUE U
MpHCyIIHe XapakTepucTuku. [1o cBoel cyTu quCKypc npeacTapiseT coboil yoeTuTenbHbIN apryMeHT
B HOJ'[B3y MapKeTHHFOBOﬁ CTpaTeFI/II/I HEC HpOCTO KakK BTOpOCTel'IeHHOFO BUaa ACATCIIBHOCTHU, HO U KaK
[EHTPATBFHOTO CTPATETHYECKOr0 KOoMIaca, KOTOPBIM BedeT OWM3HEC K PBHIHOYHON 3HAYMMOCTH W
KOHKYPEHTHOMY MAacTepcTBY. MBI HauWHAaeM Hally JUCKYCCHIO C OIPEAENICHHS CYIIHOCTH
MapKETHUHTOBOM CTPaTErH B KOHTEKCTE COBPEMEHHBIX SKOHOMUYECKUX MPEANPUATHH, ONpEIesis ee
KakK CJIIOXXHOC COYC€TaHUE BHACHUI, aJIaHTI/IpyeMOCTI/I U TIIOHUMaHUA l'IOTpe6I/ITeJ'I$I. KpOMe TOTO,
aHaJIM3 pa3BETBISICTCA HAa MHOTOTpaHHbIE KOMIIOHEHThI MAapKETUHIOBOM CTpaTeruu, BKIIIOYAs
CEIrMCHTALIUO pI)IHKa, KOHKprHTHBIfI aHalIn3 " CTpaTeFI/ILIeCKOC HOSI/IHI/IOHI/IpOBaHI/Ie, BCEC U3
KOTOPBIX MOAYEPKUBAIOTCS KOHEYHOM IENbIO TOCTHKEHUS! YCTOMUUBOM I3KOHOMHYECKON 1IEHHOCTH.
IToBecTBOBaHME TEpEIUIETACTCS C TEOPETUUYECKMMH OCHOBAMH MAapKETHHTOBOM CTpaTEeTHH,
OJIHOBPEMEHHO MPOPUCOBBIBAS KOHKPETHBIE CBSI3U C €€ MPaKTUYECKUM HCIOJHEHUEM H, Kak
CJIEJICTBHE, BIUSHUEM Ha Pe3ysibTaThl Ou3Heca. Pemaroiiee 3HadeHUe ISl HAIIETO HCCIICIOBAHUS
MMEET M3YYEHHE pEAIbHBIX CLEHAPUEB U SMIIUPUYECKUX JAHHBIX, HWLIIOCTPUPYIOMINX, KaK
CTpaTeFquCKHe MapKeTI/IHFOBI)Ie pemeHI/m BJINAOT HAa BOBJICUCHHC HOTpG6HT€J'ICI>i, JIOAJIBHOCTH K
OpeHy U JOITOCPOYHYIO TPUOBLTEHOCTD.

MBI TakKe KPUTHYECKH aHAIM3UPYEM DBOJIOIHMI0 MapKETHMHTOBBIX CTpaTerWii B OTBET Ha
TCXHOJIOT'NYCCKUEC JOCTHXKXCHUA )41 N3MCHCHUC IIOBCACHUA HOTpGGHTGJIGfI, HOI[‘IepKI/IBaSI
HEOOXOAUMOCTh TOTO, YTOOBI TPEANPHUATHS HCIOJb30BAIM THOKOCTP M WHHOBAallUM B CBOEM
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CTpaTEerHueCcKOM IUIAaHUPOBaHUH. B 3akirtoueHnn 0000Ial0TCs HALIH BHIBOIBI, IIPOTIAraHIUPYIOIINE
CTPATErMYECKYI0 MHTErPallMi0 MapKETHHIa KaK HE3aMEHUMOT0 KOMIIOHEHTa OU3HeC-IIaHUPOBaHUS
U peanus3alyy. OTo TpeOyeT LEeJOCTHOrO MOAX0Aa, KOTOPBIN COIIaCyeT MapKETUHIOBbIE CTPATErUU
c oOmuMH Ou3HEeC-LEeNsIMHU, MOAYEpKHBas HENpepbIBHOE 00yuyeHHe, THOKOCTh M OPUEHTAlMI0 Ha
KIIMEHTa KaK KJIIOueBble (DAKTOpPBI ycrexa B COBPEMEHHON SKOHOMHUYECKOW cuTyanuu. braromaps
TOMY BCECTOPOHHEMY AaHAIM3y CTaThsi IpPU3BaHA CHAOAUTH OWU3HEC-IUIEPOB, MAPKETOJOrOB U
YUEHBIX TIYOOKHMM B3IJISIOM Ha CTPATETHYECKYH0 BaXHOCTh MApKETHHIa B JIOCTHIKCHUU LiEJen
HKOHOMHYECKUX MPEANPUATUH, YTO B KOHEUHOM MTOre CIOCOOCTBYET OoJiee riry00KOMY ITOHMMAHUIO
CTpaTETrHYeCcKOM IIIyOMHBI M IIUPOTHI, KOTOPHIM MapKETHHT CIIOCOOCTBYET. OU3HEC-OKOCUCTEMA.
KuroueBble ciioBa: mapkemune, cmpamezus, npeonpusamue, passumue, OusHec.
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